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Outlet Village will be located at the
northern entrance of Soa, the capital
city of Bulgaria. The project is part of
Jumbo Plaza Retail Park, operating since
2011 and currently attracts more than 5,8
million people in footfall. This number is
expected to increase to 8 million in the
next 2 years.

With a total GLA of over 7,60Q @utlet

Village will be a stylish development with
a variety of world-renowned brands,
including a promenade area, café,
restaurants and leisure. A total of 50

The architectural approach towards
building  “Outlet  Village"  draws
inspiration from 16th century France. To
create a staple in the city’s silhouette we
envisioned one clock tower and one gate
that are not only used as waypoints that
help the shoppers navigate the “Outlet
Village”, but they also work as symbols by
themselves.

In terms of both concept and execution,
Outlet Village will be unlike any other
shopping destination in the region.

shops are planned to open in 2025. Outlet The project is being developed and

Village will be aiming to provide a
awless shopping experience to its
visitors with a perfect brand mix of
world-class outlet stores.

7,600 m 2, 50 shops

managed by Trinity Capital, a
well-established commercial real estate
and investment company.
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Jumbo Plaza Retail Park

currently covers a total GLA

of approx. 30,000 m %It is
located precisely at the
intersection of Al and A2

@l 1y z# 1¢ di}z— "Ic¢A
Road. The park has been
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excellent transportation
accessibility.

Trinity Capital has already

initiated the construction of

an extension to the park,

expected to be completed «#
EY 9f¢2 1A éeéiThe

extension is projected to

accommodate over 17,000 m %
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17,000
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discount stores,

fashion, home décor,
electronics

@ 10,000
I m %

DIY store

5,000
ee M %

Hypermarket
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Service areas
Restaurants

Ind oor and
Outdoor
entertainment
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To introduce a concept that covers the
full spectrum of retail, leisure, services
and entertainment.
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in the catchment area
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Serbia Border 50 min
Greece Border 2 hours
Turkey Border 2.5 hours
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OUTLET VILLAGE SOFIA

Thedistinct architectural project is
developed by Atelier Sera mov Architects
! ~~ ~ Building of the Year award winner,
o seRAFIMOv operating on the market for over 30 years.

ARCHITECTS

7 0 i e

W AT
:::.1[@:[!EJﬁ'ﬁﬂ!IH|||l|lllﬂlIIIWMIHIIIIITIIIM!HlMﬂli!ﬁ','1,-i'

. ol

£ iyl S0y




e lic ‘I 1k 1a1- 12 foze ' zla 12§V = mi Jaz

N, shnsay CCC
NewoaeR  9M  JUMBD  spormiSiiio

Py
®
—t
o
i)
Y
o
=
[
c
3
o
o
Y
o
IN
Y

_

g Ayze Vi dEL T




17

OUTLET VILLAGE SOFIA

7,600

m %

| 90

units

The Outlet Village will o er a mix of fashion, sportswear, outdoor,
footwear, and lifestyle brands.

Part of Jumbo Plaza Retail Park witbre than 30,000 metail space
Expected to increase 5,000 GLA by the end of 2024.

The units will be designed to create the perfect sales environment.
Two entrances will lead into the village to ensure optimum pedestrian
circulation. The remarkable facades will be visible from the moment
the visitor approaches the village. Delivery is facilitated by access
roads speci cally created to allow merchandise circulation from the
back side of store&lnit sizes will range from 80 up to 300wmith

room for key tenants to combine two or more units into major agship
stores in strategic parts of the village.

The project is developed in co-operation WHHASLINGER RETAIL
REAL ESTATE COMPANYNnsulting company for retail real estate.
Their primary focus is on strategic and operational consulting, leasing
and managing of designer outlets, factory outlets, city outlets and
shopping centres in Europe.

Haslinger Retail Real Estate Company is one of the largest consulting
and rental companies in Europe, with 20 centres in 5 countries and over
270,000 m of retail space.

HASLINGER

RETAIL REAL ESTATE CONSULTING
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an excellent brand mix and competitive
outlet prices.

OPENING 2025
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Outlet Village is developed and managed by Trinity Capital, an established commercial
real estate and investment company. Managing over 55,0@8 retail space, Trinity
Capital is the owner of:

Retail Park Jumbo Plaza, So a
Retail Park Yambol

G-center Plovdiv TRI N ITY

Retail Park Haskovo

With additional 48,000 m under development. & CAP ITAL
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