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Proven Hybrid Success Story
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HUMA Frequenz pro Woche
HUMA Frequency per week
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HUMA Outlet Performance
HUMA Outlet Performance

FREQUENCY YTD 2025/ 2026 - WEEK 1-39

HUMA OUTLET TOTAL CENTRE 66,535

+17.3% +1.3% 0 WeEK oUTLET
YTD 2.6M vs. 2.2M YTD 3.7M vs. 3.6M 941 198

@ WEEK CENTRE

Starker Aufwartstrend — Neue Zielgruppe im Umkreis von 30-60 Fahrminuten
Strong upward trend in the Outlet — Driven by new target group within a 30-60 minute drive radius

GESAMTJAHR 2026 YTD 2026 BUDGET 2026 FORECAST 2026
HUMA Outlet 2.6M 3.5M (+7.4%) 3.5M
Gesamt-Center 3.7M 5.4M (+8.0%) 4.9M
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460

STORES

14

CENTRES

4

COUNTRIES

130,000 m?

RETAIL SPACE

HUMA Outlet
Sankt Augustin

Outlet Center Rottendorf

Miltenberg CENTRES IN MANAGEMENT

Prague Airport

5 FULL RENTAL MANAGEMENT
A6 Fashion Place

Freeport Fashion Outlet

Outlet C&nty Q6Q7 Haledan Chvalovice (CZ) PART RENTAL MANAGEMENT
Mettlach Mannheim .
Greding . CENTRE UNDER CONSTRUCTION
Metzingen ‘ CENTRE IN PLANNING
Parsdorf City
Outlet City Miinchen

Weil am Rhein

Outlet Village Sofia
Sofia (BG)
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OUR CENTRES
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OUR REFERENCES

e ns e lineisn

Stadtgalerie Plauen = Rotmain Center Bayreuth = Franken Center Nurnberg = City
Point Ndrnberg = Stadtgalerie Heilbronn = Leo Center Leonberg = Saarpark Center
Neunkirchen = Europa-Galerie Saarbriicken = The Colosseum Bucharest, RO = Drei
Glocken Center Weinheim = Das Gerber Stuttgart = Designer Outlet Neumdnster =
Designer Outlet Berlin = Designer Outlet Roermond, NL = Designer Outlet Salzburg,
AT = Designer Outlet Parndorf, AT = Designer Outlet Landquart, CH = Designer Outlet
Soltau = Parndorf Fashion Outlet, AT = Outlet Center Brenner, IT = Outlet Noyon-
Allee Metzingen = Galizia Center Metzingen = Outlet Center Moravia, CZ = Freeport,
CZ = Outlet Center Hammerau = Outlet Center Drei Lander Galerie = Outlet Center
Echternach, LU - Outlet Center Egelsbach Frankfurt a.M. = Outlet Center Jettingen-
Scheppach = Klagefurt Outlets = Outlet Berlin Wustermark = Outlet Center Selb -
Outlet Center Wadgassen = City Outlet Rietberg = City Outlet Dinkelsbihl = City
Outlet Risselsheim = City Outlet Zwiesel = City Outlet Wernigerode = City Outlet Bad
Miinstereifel = Mustang = CBR Street One Cecil = Barutti = René Lezard = Le Creuset =

Estée Lauder MAC Cosmetics = Apple mcworld, AT = LTB Jeans, TR = White Stuff, UK
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MICHAEL
HASLINGER

CHAIRMAN OF THE BOARD

+49 172 83 68 297

m.haslinger@haslinger-immobilien.de

NABILA SABINE EVELIN

- B I
PREKER GREMMINGER I g HASLINGER . E TOPCU

o] MARKETING & IT/AI

LEASING EXECUTIVE ] Lo FINANCE MANAGER
i % PROCESS MANAGER

& EXECUTIVE SEARCH . f
§ (Extern) kY = \ & SECRETARY 4 1
: 449 172 21 28 409

& +49 151 465 36 845 S : | +49 172 35 56 805
d klauspreker@me.com Z = lien. L‘ sh@haslinger-immobilien.de

e.topcu@haslinger-immobilien.de

MATTHIAS
DURR
DIRECTOR

RETAIL & MARKETING
(Extern)

+49 177 77 32 222
md@retail-boost.de
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KAHRAMAN & | KULAWIAK - SCORY : SUDMANN
-1‘ W 3 A

RETAIL MANAGER 3 CONTENT MARKETING MARKETING MANAGER ./ MARKETING ASSISTANT

CREATOR

+49 155 61 69 44 14 +49 155 61 93 03 38 +49 155 61 36 32 66 / ) +49 155 62 47 77 54

e.kahraman@haslinger-management.de ! p.kulawiak@haslinger-management.de I.scory@haslinger-management.de / i.sudmann@haslinger-management.de
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URHEBERRECHT & COPYRIGHT

Der Inhalt dieser Prasentation darf nicht reproduziert, verarbeitet oder verbreitet werden.

Die Inhalte sind ausschlieBlich fiir intermme Zwecke bestimmt, Veroéffentlichung ist eindeutig untersagt.

Die Weitergabe der Prasentationsinhalte bedarf einer schriftlichen Zustimmung von HASLINGER RETAIL REAL ESTATE CONSULTING.

The entire content of this presentation may not be reproduced, processed or distributed.

The contents are intended for internal use only, publication is strictly prohibited.

Passing on the contents of the presentation requires the written consent of HASLINGER RETAIL REAL ESTATE CONSULTING.

e




HASLINGER

RETAIL REAL ESTATE CONSULTING

Succe;ff_uf/'y in business far over 10 ymzr,r!

HASLINGER

MANAGEMENT

Let’s meet in Cannes!
MAPIC 2026 | 3-4 Nov
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